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GENERAL METHODOLOGY OF MARKET REPORTS 

Secondary Market Research 

 The reports are compiled based on secondary market research. Secondary research is information gathered from previously published sources. Our reports are 

based on information and data acquired from national and international statistical offices, industry and trade associations, business reports, business and 

company databases, journals, company registries, news portals and many other reliable sources. By using various sources we ensure maximum objectivity for 

reported data. As a result, companies gain a precise and unbiased impression of the market situation.  

 Cross referencing of data is conducted in order to ensure validity and reliability. 

 The source of information and its release date are provided on every chart. It is possible that the information contained in one chart is derived from several 

sources. If this is the case, all sources are mentioned on the chart.  

 The reports include mainly data from the last 12 months prior to the date of report publication. Exact publication dates are mentioned in every chart. 

 

Definitions 

 The reports take into account a broad definition of B2C E-Commerce, which might include mobile commerce. As definitions may vary among sources, exact 

definition used by the source (if available) is included at the bottom of the chart. 

Chart Types 

 Our reports include text charts, pie charts, bar charts, rankings, line graphs and tables. Every chart contains an Action Title, which summarizes the main 

idea/finding of the chart and a Subtitle, which provides necessary information about the country, the topic, units or measures of currency, and the applicable time 

period(s) to which the data refers. With respect to rankings, it is possible that the summation of all categories amounts to more than 100%. In this case, multiple 

answers were possible, which is noted at the bottom of the chart. 

Report Structure 

 Reports are comprised of the following elements, in the following order: Cover page, preface, legal notice, methodology, definitions, table of contents, 

management summary (summarizing main information contained in each section of report) and report content (divided into sections and chapters). When 

available, we also include forecasts in our report content. These forecasts are not our own; they are published by reliable sources. Within Global and Regional 

reports, we include all major developed and emerging markets, ranked in order of importance by using evaluative criteria such as sales figures. 

Notes and Currency Values 

 If available, additional information about the data collection, for example the time of survey and number of people surveyed, is provided in the form of a note. In 

some cases, the note (also) contains additional information needed to fully understand the contents of the respective data. 

 When providing information about amounts of money, local currencies are most often used. When referencing currency values in the Action Title, the EUR 

values are also provided in brackets. The conversions are made using the average currency exchange rate for the respective time period. Should the currency 

figure be in the future, the average exchange rate of the past 12 months is used. 
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METHODOLOGY OF THE CURRENT REPORT 

Report Coverage 

 This report provides an extensive overview of the B2C E-Commerce market in Europe, addressing major trends, market comparisons, B2C E-Commerce sales, 

Internet user behavior, popular products, online payments, and significant players. This report explores aspects such as market size, growth trends, Social 

Commerce integration, key players' strategies and innovations, and AI integration in E-Commerce. While it offers in-depth analysis for various countries, 

coverage may vary based on data availability, and not every country is individually examined in the same detail. Additionally, where data permits, it examines 

the payment landscape, including open banking initiatives, digital payment methods breakdown, embedded finance solutions, and other relevant payment 

trends. 

 

Report Structure 

 The report begins with a management summary, offering a concise overview of the key findings and insights. Following this, a section on key takeaways distills 

the analysis into concise insights for strategic decision-making. Then, it starts with a regional overview, detailing the European B2C E-Commerce market and 

prevailing trends. Subsequently, it is organized into country-specific chapters, ranked by market size. Each chapter explores various topics such as market size, 

growth trends, Social Commerce, delivery logistics, key players' strategies, AI integration, and payment landscape analysis. Due to data availability, some 

sections may vary in depth. 
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 ARTIFICIAL INTELLIGENCE (AI) 
AI is used in ecommerce marketing to help ecommerce businesses understand their customers and identify new 

purchasing behaviours and trends. 

 BUY NOW, PAY LATER (BNPL) 
a service that allows shoppers to receive goods/services prior to making a payment by splitting the payment 

across a set time period or paying back the full amount later. 

 B2C E-COMMERCE 
the sale of products (and services) through electronic transactions via the Internet from businesses to consumers 

(B2C). A broader definition of retail E-Commerce applied by some sources also includes consumer-to-consumer 

(C2C) sales. 

 CLICK & COLLECT 
also known as BOPIS (buy online, pick up in-store), a service that allow customers to purchase an item online 

and collect it from a physical store branch, as opposed to a direct delivery to home or workplace. 

 CROSS-BORDER COMMERCE  
Refers to the buying and selling of goods and services between businesses or consumers across different 

countries. 

 E-COMMERCE SALES 
the total sales generated either on the E-Commerce market in a certain country or region, or the total sales 

generated through E-Commerce by a player on the market.  

 E-COMMERCE MARKETPLACE 
platforms where third-party merchants (B2C) or individuals (C2C) can sell their digital or physical products online 

whereas the marketplace operator acts as an intermediary.  

 EMBEDDED FINANCE 
encompasses the offering of financial services such as payments, deposits, lending and issuing by non-banks. 

Within, the embedded finance ecosystem, non-banks offer services such as private label credit cards at 

supermarkets and airlines as well as sales financing at appliance retailers, among others. 

The following expressions and definitions are used in this report*: 

Note: *the definitions in the original sources may differ from those on the chart; exact definitions from each source, where available, are included on the respective charts 

DEFINITIONS  
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 E-WALLET/DIGITAL WALLET 
a prepaid digital account, allowing users to store money and use it in online or mobile transactions. The 

examples of E-Wallets or digital wallets include Alipay and PayPal. 

 MOBILE PAYMENT 
a wide definition of mobile payments includes remote payments made remotely in M-Commerce and proximity 

payments made in-store, such as via QR code scanning and NFC technology. 

 ONLINE PAYMENT 
transfer of money made over the Internet following a consumer’s payment command, includes payments for 

product and service purchased in B2C E-Commerce and M-Commerce. 

 ONLINE SHOPPERS the total number of inhabitants in a certain country or region that participates in B2C E-Commerce. 

 OMNICHANNEL 
an approach to retail that strives to provide the customer with the seamless shopping experience across all retail 

channels, such as in-store, online and mobile. In Asia, some omnichannel practices are also known as O2O 

(online-to-offline). 

 REAL-TIME PAYMENTS 
also known as instant payments, are electronic payment systems which are available 24/7/365 and thus result in 

immediate or close-to-immediate interbank clearing of transactions, crediting of the payees’ accounts and 

confirming the payment to the payer after payment initiation. 

 RECOMMERCE 
buying and selling of used or pre-owned items via an online marketplace or store such as eBay and craigslist, 

among others. 

 SECONDHAND LUXURY  
the secondhand luxury market or the luxury resale market is the one in which consumers of premium and luxury 

goods buy and sell pre-owned luxury items. Sellers sell them via stores or directly themselves, while buyers 

purchase the secondhand luxury items at discounted prices via resale websites. 

The following expressions and definitions are used in this report*: 

Note: *the definitions in the original sources may differ from those on the chart; exact definitions from each source, where available, are included on the respective charts 

DEFINITIONS  



8 

TABLE OF CONTENTS (1 OF 9) 

1. Key Takeaways 

 

2.  Management Summary  

 

3.            Europe 

3.1.         Regional 

• Retail E-Commerce Sales, in USD billion, in % of Total Retail Sales, 2021-2027f 

• B2C E-Commerce Sales Value, by Country/Region, in USD trillion, 2025f 

• B2C E-Commerce Turnover, in EUR billion, in % of Year-on-Year Change, 2019-2023f 

• Share of Internet Users Who Bought Goods and Services Online, in % of Internet Users, 2018-2023f 

• Share of E-shoppers Users, by Region, in %, 2022 

• Share of Internet Users And Online Purchases in the Past 12 Months, by Rank and Country, in % of Respondents, And Margin, 2023 (1 of 3) 

• Share of Internet Users And Online Purchases in the Past 12 Months, by Rank and Country, in % of Respondents, And Margin, 2023 (2 of 3) 

• Share of Internet Users And Online Purchases in the Past 12 Months, by Rank and Country, in % of Respondents, And Margin, 2023 (3 of 3) 

• Share of EU Internet Users and of EU Online Purchases in Past 12 Months, in %, 2023 

• Share of Internet Users Who Shopped Online in the Past 12 Months, by Level of Education, in % of Internet Users, February 2023 

• Share of Internet Users Who Shopped Online in the Past 12 Months, by Employment Status, in % of Internet Users, February 2023 

• Share of Internet Users Who Shopped Online in the Past 12 Months, by Nationality, in % of Internet Users, February 2023 

• Top Product Categories Purchased Online in the Past 12 Months, in % of Internet Users, February 2023 

• Share of Online Shoppers Purchasing from Sellers in the Past 12 Months, by Type of Seller, in % of Online Shoppers, February 2023 

• Recommerce Market Size, in EUR billion, 2021 & 2025f 

• Fashion Recommerce Market Size, in EUR billion, 2021 & 2025f 

• Share of Recommerce Market Making Up Total B2C E-Commerce Market, in %, 2022e & 2027f 

• Share of Fashion Recommerce Market Making Up Total Fashion B2C E-Commerce Market, in %, 2021 & 2025f 

• Non-Cash Transaction Volume, by Regions, in billions, and Y-o-Y Change of Global Value, in %, 2021e-2026f 

• B2B Non-Cash Transaction Volume, by Regions, in billions, and Y-o-Y Change of Global Value, in %, 2020-2026f 

• Embedded Finance Market Size, in EUR billion, 2023e & 2028f 

• Top Concerns When It Comes to Embedded Financial Services and Products, in % of Respondents, April 2023 

• Breakdown of Monthly Shopper Engagement Increase With Brands Due to Embedded Finance, in %, May 2023 

 

 

 

 

 

 

 

 

 



9 

TABLE OF CONTENTS (2 OF 9) 

3.            Europe (Cont.) 

3.1.         Regional (Cont.) 

• Behavior Based On the Cost of Living, in % of Respondents, May 2023 

• Commercial & Loyalty Benefits of Embedded Finance From Brands, in % of Respondents, May 2023 

• Top Use Cases of BaaS in Retail in the Next 1-3 Years, in % of Executives, 2023e 

• Top Use Cases of BaaS in Business in the Next 1-3 Years, in % of Executives, 2023e 

• Biggest Opportunities for BaaS Providers, in %, 2023e 

• Online Payment Fraud Loss Value, by Region, in USD billion, 2025f 

• Breakdown of Fraudulent B2C E-Commerce Transaction Value, by Region, in %, 2023e 

• Share of Card Fraud That Involves Cross-Border Transactions, in %, 2023e 

 

3.2.          UK 

• Retail E-Commerce Sales, in USD billion, in % of Year-On-Year Change, 2021-2027f 

• Share of B2C E-Commerce Making Up Total Retail Sales, 2023e & 2024f 

• Share of B2C E-Commerce Making Up Total Retail Sales, 2023e & 2024f 

• Share of Online Food Retail Making Up Total Food Retail, in %, Mach 2022* & March 2023 

• Year-on-Year Change in Retail E-Commerce Cross-Border Buyers, in %, 2020-2025f 

• Most Popular Activities on Mobile Devices, in % of Respondents, 2022 

• Share of Adults That Made a Purchase Using a Mobile Phone or the Internet, by Gender, in %, 2022 

• Weekly Online Shopping Activities, in % of Internet Users, Q3 2023 

• Online Shopping Drivers, in % of Internet Users, Q3 2023 

• Top Channels For Online Brand Research, in % of Internet Users, Q3 2023 

• Top Activities For Which Consumers Use Retailer’s Mobile App, in % of Respondents, February 2023 

• Share of Shoppers Who Use Digital And Physical Touchpoints on the Same Customer Journey, in %, 2024e 

• Share of Respondents Who Are Most Concerned About Sustainability in Non-Food Retail, in %, 2024e 

• Channels Used For Product Research And Inspiration, in % of Shoppers, 2024e 

• Number of Social Buyers, in millions, in Year-on-Year Change, in %, 2021-2025f 

• Most Preferred B2C E-Commerce Out-of-Home Return Points, in % of Shoppers, 2024e 

• Share of Shoppers Who Expect Free B2C E-Commerce Returns, in %, 2023 & 2024e 

 

 

 

 

 

 



10 

TABLE OF CONTENTS (3 OF 9) 

3.            Europe (Cont.) 

3.2.         UK (Cont.) 

• Click-and-Collect Sales, in GBP billion, & Share of Retail E-Commerce Sales, in %, 2020-2026f 

• B2C E-Commerce Player Trends, May 2024 

• Most Funded Startup Sectors, by VC Investment, in USD million, 2024e 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

• Top Retail Websites, by Visits in Mil, Bounce Rate in %, and Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in Mil, Bounce Rate in %, and Pages Per Visit, April 2024 (2 of 2) 

• AI Use in B2C E-Commerce And Online Payments Overview, May 2024 

• Benefits of AI Use in B2C E-Commerce Delivery, in % of Shoppers, 2024e 

• Share of Organizations Planning AI Adoption, in %, December 2023 

• Adoption of AI Solutions, by Type, in % of Total Adoption, May 2024 

• Adoption of AI, by Sector, in % of AI Adoption Rate, May 2024 

• Online Payment Market Trends, May 2024 (1 of 2) 

• Online Payment Market Trends, May 2024 (2 of 2) 

• Open Banking Market Overview, May 2024 

• Share of Adults That Made a Digital Payment, by Gender, in %, 2022 

• Most Popular Payment Methods for Online Purchases, in % of Adults, February 2024 

• Breakdown of B2C E-Commerce Payment Methods, in % of Total B2C E-Commerce Transactions, 2022 

• Value of Online Card Spending and Contactless Card Spending, in GBP million, March 2022-March 2023 

• Volume of Online Card Payments and Contactless Card Payments, in millions, March 2022-March 2023 

• Share of Mobile Wallet Users Who Have Made a Purchase Via a Retailer’s Embedded Mobile App in the Past Year, in %, 2023e 

• Share of SMEs That Plan to Use Embedded Financial Service Products More in The Next 12 Months, in %, March 2023 

• Biggest Benefits of Embedded Finance Use, in % of SMEs, March 2023 

• Share of Respondents Who Used eCash in the Past 12 Months and Stated It as Their Preferred Online Payment Method, in %, April 2023 

• Share of Online Purchases Paid For Using BNPL Services, in %, January 2022 & January 2023 

• Share of Respondents Who Agree Biometrics Will be Widely Used For Payments, in %, 2025f 

 



11 

TABLE OF CONTENTS (4 OF 9) 

3.            Europe (Cont.) 

3.3.         Germany 

• B2C E-Commerce Market Trends, April 2024 

• Total Retail Sales Volume, in EUR billion, & Online Sales Share, in %, 2018-2024f 

• Online Sales Value, in EUR billion, in % of Year-on-Year Change, 2018-2024f 

• Total Change of Online Retail Sales, in EUR billion, 2017-2023 

• Retail E-Commerce Sales, in USD billion, in % of Year-on-Year Change, 2021-2027f 

• Share of B2C E-Commerce Making Up Total Retail Sales, 2023e & 2024f 

• Breakdown of Online Sales, by Marketplace Type 

• Online Purchase Origin, in % of Online Shoppers, 2022 

• Breakdown of Attitude Towards the Future of B2C E-Commerce in the Next 5 Years, in % of Retail Decision Makers, September 2023 

• Share of Retail Decision Makers Who Assume That B2C E-Commerce Will Consolidate in the Coming Years, in %, September 2023 

• Top Areas of Potential For AI Use, in % of Retail Decision Makers, September 2023 

• Top Expectations Towards B2C E-Commerce Sales Volume, in % of Retail Decision Makers, September 2023 

• Factors of Influence on B2C E-Commerce in the Next 5 Years, in % of Retail Decision Makers, September 2023 (1 of 2) 

• Factors of Influence on B2C E-Commerce in the Next 5 Years, in % of Retail Decision Makers, September 2023 (2 of 2) 

• Breakdown of B2C E-Commerce Sales, by Payment Methods, in %, 2023 

• Share of PayPal Making Up Total B2C E-Commerce Sales, 2022 & 2023 

• Share of Respondents Who Used eCash in the Past 12 Months and Stated It as Their Preferred Online Payment Method, in %, April 2023 

• Total Number of Real-Time Transactions, in billions, 2021 & 2026f 

• Breakdown of Transaction Volume, by Payments Instrument, in % of Total Payment Transaction Volume, 2021 vs 2026f 

• Share of Online Merchants Who Identified an Increase in B2C E-Commerce Fraud, in %, 2023e 

• Share of Adults With a Digital-Only Bank Account, in %, 2022* & 2027f 

• Breakdown of Average B2C E-Commerce Delivery Cost Charged to Online Shoppers, in % of Online Merchants, 2023 

• Breakdown of the Average B2C E-Commerce Delivery Time, in % of Online Merchants, 2023 

• Share of Online Shoppers For Who Fast Delivery Was a Deciding Criteria When Choosing a Shipping Service Provider, in %, 2023 

• Breakdown of Return Rates of Online Purchases, in % of Online Merchants, 2023e 

• Top 10 Strategies to Avoid Online Returns, in % of Online Merchants, 2023e 

• Breakdown of Retail E-Commerce Sales, by Product Category, in %, 2023 

• Share of Online Making Up Total Retail Sales, by Product Category, in % of Total Retail Sales, 2022 & 2023 

 

 

 

 

 

 



12 

TABLE OF CONTENTS (5 OF 9) 

3.             Europe (Cont.) 

3.3.         Germany (Cont.) 

• Annual Retail E-Commerce Sales Change, by Product Category, in % of Year-on-Year Change, 2024 

• Total Online vs. Offline Retail Sales Change From 2019, by Product Category, in %, 2023 

• Breakdown of Formats in Online Sales, by Product Category, in %, 2023 

• Share of Online Sales Making Up Total Retail Sales, Food vs Non-Food, in % of Total Retail Sales, 2021-2023 

• Average Annual Online vs Offline Growth of Retail Sales, by Product Type, in % of Year-On-Year Growth, 2023 

• Origin of Cross-Border B2C E-Commerce Purchases, in % of Internet Users, 2023 

• Channels Through Which Stationary Retailers Sell Online, in % of Stationary Retailers, 2021-2023 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

• Top Retail Websites, by Visits in Mil, Bounce Rate in %, and Pages Per Visit, March 2024 (1 of 2) 

• Top Retail Websites, by Visits in Mil, Bounce Rate in %, and Pages Per Visit, March 2024 (2 of 2) 

• Overview of B2C E-Commerce Platform Temu’s Market Entry, May 2024 

• Social Commerce Trends, April 2024 

• Top Effects of Social Commerce, by Consumer Type, in % of Consumers, January 2024 

 

3.4.          France 

• Retail E-Commerce Sales, in USD billion, in % of Year-on-Year Change, 2021-2027f 

• Share of B2C E-Commerce Making Up Total Retail Sales, 2023e & 2024f 

• Share of Online Shoppers Making Up Total Population, in %, 2022 

• Year-on-Year Change in Retail E-Commerce Cross-Border Buyers, in %, 2020-2025f 

• Online Purchase Origin, in % of Online Shoppers, 2022 

• Share of Adults That Made a Purchase Using a Mobile Phone or the Internet, by Gender, in %, 2022 

• Weekly Online Shopping Activities, in % of Internet Users, Q3 2023 

• Online Shopping Drivers, in % of Internet Users, Q3 2023 

• Top Channels For Online Brand Research, in % of Internet Users, Q3 2023 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

 

 

 

 

 



13 

TABLE OF CONTENTS (6 OF 9) 

3.             Europe (Cont.) 

3.4.         France (Cont.) 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

• Share of Adults That Made a Digital Payment, by Gender, in %, 2022 

• Breakdown of B2C E-Commerce Payment Methods, in % of Total B2C E-Commerce Transactions, 2022 

 

3.5.          Italy 

• Retail E-Commerce Sales, in USD billion, in % of Year-On-Year Change, 2021-2027f 

• Share of B2C E-Commerce Making Up Total Retail Sales, 2023e & 2024f 

• Year-on-Year Change in Retail E-Commerce Cross-Border Buyers, in %, 2020-2025f 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

 

3.6.         Spain 

• Retail E-Commerce Sales, in USD billion, 2021-2027f 

• Share of B2C E-Commerce Making Up Total Retail Sales, 2023e & 2024f 

• Year-on-Year Change in Retail E-Commerce Cross-Border Buyers, in %, 2020-2025f 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

• Share of the Top Payment Methods Used For Online Payment, in % of Online Transactions, Q1 2023 

 



14 

TABLE OF CONTENTS (7 OF 9) 

3.             Europe (Cont.) 

3.7.         Netherlands 

• Share of Online Shoppers Making Up Total Population, in %, 2023e 

• Share of Adults That Made a Purchase Using a Mobile Phone or the Internet, by Gender, in %, 2022 

• Weekly Online Shopping Activities, in % of Internet Users, Q3 2023 

• Online Shopping Drivers, in % of Internet Users, Q3 2023 

• Breakdown of B2C E-Commerce Payment Methods, in % of Total B2C E-Commerce Transactions, 2022 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

• Top 3 Payment Methods Used For Online Purchases, in % of Online Purchases, April 2023 

• Breakdown of Transaction Volume, by Payments Instrument, in % of Total Payment Transaction Volume, 2022 vs 2027f 

 

3.8.          Sweden 

• Share of Online Shoppers Making Up Total Population, in %, 2023e 

• Share of Adults That Made a Purchase Using a Mobile Phone or the Internet, by Gender, in %, 2022 

• Weekly Online Shopping Activities, in % of Internet Users, Q3 2023 

• Online Shopping Drivers, in % of Internet Users, Q3 2023 

• Breakdown of B2C E-Commerce Payment Methods, in % of Total B2C E-Commerce Transactions, 2022 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

 

3.9.         Switzerland 

• Share of Online Shoppers Making Up Total Population, in %, 2023e 

• Share of Adults That Made a Purchase Using a Mobile Phone or the Internet, by Gender, in %, 2022 

• Weekly Online Shopping Activities, in % of Internet Users, Q3 2023 

 

 

 

 

 

 



15 

TABLE OF CONTENTS (8 OF 9) 

3.             Europe (Cont.) 

3.9.         Switzerland (Cont.) 

• Online Shopping Drivers, in % of Internet Users, Q3 2023 

• Breakdown of B2C E-Commerce Payment Methods, in % of Total B2C E-Commerce Transactions, 2022 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

 

3.10.        Poland 

• Overview of B2C E-Commerce And Online Payment Landscape, June 2024 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

 

3.11.        Austria  

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

 

3.12.        Norway  

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

 

3.13.        Denmark  

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

 

 



16 

TABLE OF CONTENTS (9 OF 9) 

3.             Europe (Cont.) 

3.14.         Belgium 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

 

3.15.        Finland 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

 

3.16.        Turkey  

• Overview of B2C E-Commerce And Online Payment Landscape, June 2024 

• Number of Domestic E-Commerce Transactions With Domestic Bank Cards, in millions, and Value, in TRY million, Q1 2022-Q1 2023 

• Number of Cross-Border E-Commerce Transactions With Domestic Bank Cards, in millions, and Value, in TRY million, Q1 2022-Q1 2023 

• Number And Value of Contactless Mobile Transactions, in millions, and Value in TRY million, Q1 2022-Q1 2023 

• Top B2C E-Commerce & Shopping Websites Ranking, % of Total Traffic Share, April 2024 

• Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024 

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2) 

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2) 

 

3.17.        Hungary  

• Share of Payment Methods Available in Online Stores, in % of Online Stores, 2023e 

• Total Number of Real-Time Transactions, in millions, 2022 & 2027f 

 



1. Key Takeaways 17 – 20  

2. 

 

Management Summary 21 – 24  

3. 

 

3.1. 

 

3.2. 

3.3. 

3.4. 

3.5. 

3.6. 

3.7. 

3.8. 

3.9. 

3.10. 

3.11. 

3.12. 

3.13. 

3.14. 

3.15. 

3.16. 

3.17. 

Europe 

 

Regional 

 

UK 

Germany 

France 

Italy 

Spain 

Netherlands 

Sweden 

Switzerland 

Poland 

Austria 

Norway 

Denmark 

Belgium 

Finland 

Turkey 

Hungary 

25 – 229 

 

25 – 56 

 

57 – 99 

100 – 141 

142 – 156 

157 – 163 

164 – 171 

172 – 182 

183 – 191 

192 – 200 

201 – 203 

´204 – 207 

208 – 211 

212 – 213 

214 – 217 

´218 – 219 

220 – 227 

228 – 229 

 
17 



18 

In 2023, Europe is expected to witness a B2C E-Commerce turnover of 

EUR 975 billion, showing an annual growth rate of +8%. 

 Europe: B2C E-Commerce Turnover, in EUR billion, in % of Year-on-Year Change, 2019-2023f 

Source:  National E-Commerce Associations & Statista cited by Ecommerce Europe & EuroCommerce, October 2023 
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Social media

in % of Shoppers 

40% of surveyed UK shoppers under the age of 45 used social media 

for inspiration and product research, as of a 2024 estimation. 
UK: Channels Used For Product Research And Inspiration, in % of Shoppers, 2024e 

Note: does not add up to 100% due to multiple answers possible 

Survey: based on a survey of 8,000 consumers under the age of 45 

Source:  Metapack cited by Parcel And Postal Technology International, February 2024 
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