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GENERAL METHODOLOGY OF MARKET REPORTS

Secondary Market Research

 The reports are compiled based on secondary market research. Secondary research is information gathered from previously published sources. Our reports are

based on information and data acquired from national and international statistical offices, industry and trade associations, business reports, business and

company databases, journals, company registries, news portals and many other reliable sources. By using various sources we ensure maximum objectivity for

reported data. As a result, companies gain a precise and unbiased impression of the market situation.

 Cross referencing of data is conducted in order to ensure validity and reliability.

 The source of information and its release date are provided on every chart. It is possible that the information contained in one chart is derived from several

sources. If this is the case, all sources are mentioned on the chart.

 The reports include mainly data from the last 12 months prior to the date of report publication. Exact publication dates are mentioned in every chart.

Definitions

 The reports take into account a broad definition of B2C E-Commerce, which might include mobile commerce. As definitions may vary among sources, exact

definition used by the source (if available) is included at the bottom of the chart.

Chart Types

 Our reports include text charts, pie charts, bar charts, rankings, line graphs and tables. Every chart contains an Action Title, which summarizes the main

idea/finding of the chart and a Subtitle, which provides necessary information about the country, the topic, units or measures of currency, and the applicable time

period(s) to which the data refers. With respect to rankings, it is possible that the summation of all categories amounts to more than 100%. In this case, multiple

answers were possible, which is noted at the bottom of the chart.

Report Structure

 Reports are comprised of the following elements, in the following order: Cover page, preface, legal notice, methodology, definitions, table of contents,

management summary (summarizing main information contained in each section of report) and report content (divided into sections and chapters). When

available, we also include forecasts in our report content. These forecasts are not our own; they are published by reliable sources. Within Global and Regional

reports, we include all major developed and emerging markets, ranked in order of importance by using evaluative criteria such as sales figures.

Notes and Currency Values

 If available, additional information about the data collection, for example the time of survey and number of people surveyed, is provided in the form of a note. In

some cases, the note (also) contains additional information needed to fully understand the contents of the respective data.

 When providing information about amounts of money, local currencies are most often used. When referencing currency values in the Action Title, the EUR

values are also provided in brackets. The conversions are made using the average currency exchange rate for the respective time period. Should the currency

figure be in the future, the average exchange rate of the past 12 months is used.
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METHODOLOGY OF THE CURRENT REPORT

Report Coverage

 This report provides a focus on the dynamics and strategies of global B2C E-Commerce key players. It addresses trends and market comparisons among these

players, offering insights into their performance and strategies. The report examines the top E-Commerce and retail websites by traffic share, visits, and other

engagement metrics. It highlights strategic shifts and innovations by key players like Amazon, Alibaba, and other major companies. Additionally, the report

explores the integration of AI and other emerging trends that are shaping the future of the E-Commerce landscape.

Report Structure

 The report begins with a management summary, offering a concise overview of the key findings and insights. Following this, a section on key takeaways distills

the analysis into clear insights for strategic decision-making. It starts with an overview of latest strategic moves by global key players in B2C E-Commerce,

followed by a global overview, detailing the dynamics and trends among top E-Commerce players worldwide. Subsequently, it is organized into region-specific

chapters, ranked by market size, including Asia-Pacific, North America, Europe, Latin America, the Middle East, and Africa. Each regional chapter is further

divided into country-specific sections.



6

TABLE OF CONTENTS (1 OF 10)

1.            Key Takeaways

2. Management Summary

3. Overview of Latest Strategic Moves by Global Key Players in B2C E-Commerce

• Amazon: Strategic Shift in Response to Rising Competition, June 2024

• Amazon and TikTok Shop: Competitive Moves in the UK's E-Commerce Landscape, April 2024

• TikTok: B2C E-Commerce Strategy Developments in Southeast Asia, February 2024

• Alibaba: Strategic Growth Initiatives and AI Advancements, June 2024

• Alibaba and JD.com: B2C E-Commerce Market Dynamics and Strategic Adjustments, May 2024

• SHEIN: Expansion in Europe, UK, and Strategic Partnerships in the US, July 2024

• Temu: Strategic Shift Amidst Regulatory Challenges in the US, May 2024

• Temu: Expansion and Competitive Strategy in B2C E-Commerce, with Focus on Germany, March 2024

• Meituan: Global Expansion Initiatives with KeeTa Launch in Saudi Arabia, April 2024

• Mercado Libre: Leading in Latin America's B2C E-Commerce Market and AI Integration Trends, February 2023

• Mercado Libre: Leveraging AI for Growth in B2C E-Commerce in, February 2024

• Takealot.com: Strategic Expansion Amid Amazon's Entry into South Africa, April 2024

• Jumia: Financial Performance and Logistics Expansion in Lagos and Morocco, June 2024

• Jumia: Strategic Pivot Exiting Food Delivery & Introducing Buy Now, Pay Later in Nigeria

4.            Global B2C E-Commerce Key Player Rankings 

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, May 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, May 2024

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (1 of 2)

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (2 of 2)



7

TABLE OF CONTENTS (2 OF 10)

5.0          Asia-Pacific B2C E-Commerce Key Player Rankings and Insights

5.1. Regional

• Top 10 Retailers, incl. “Online Retailers”, by Retail Sales Value, in USD billion, 2022

• Top Product Categories Purchased on Online B2C E-Commerce Site Zalora Using BNPL, in % of BNPL Payments, Q3 2022

• Breakdown of Payments Used on Online B2C E-Commerce Site Zalora, by Age Group, in % of Online Shoppers, Q3 2022

5.2. China 

• Top 3 Domestic B2C E-Commerce Platforms, in % of Total B2C E-Commerce Market, 2023e

5.3. Japan

• Share of eBay Sellers Who Reported Their Sales to Have Increases Due to the Economy, in % of eBay Sellers, November 2022

5.4. India 

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, May 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, May 2024

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (1 of 2)

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (2 of 2)



8

TABLE OF CONTENTS (3 OF 10)

6.0           North America B2C E-Commerce Key Player Rankings and Insights 

6.1. US 

• B2C E-Commerce Trends Online Retailers Believe Will Affect Their Business the Most in 2024, in % of Online Retailers, January 2024

• Top 10 B2C E-Commerce Sites, by Monthly Visits, in millions, November 2023

• Top B2C E-Commerce Marketplaces, by Sales Value, in USD billion, 2023e

• Amazon’s B2C E-Commerce Sales, in USD billion, in % of Total B2C E-Commerce Sales, 2020-2025f

• Comparison of Amazon, eBay and Walmart’s E-Commerce Marketplaces, July 2023

• Top 10 Online Fashion Resale Brands, by Number of Resale Shop Listings, January 2023

6.2. Canada

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, May 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, May 2024

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (1 of 2)

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (2 of 2)



9

7. Europe B2C E-Commerce Key Player Rankings

7.1.         UK

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

• Top Retail Websites, by Visits in Mil, Bounce Rate in %, and Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in Mil, Bounce Rate in %, and Pages Per Visit, April 2024 (2 of 2)

7.2.         Germany

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

• Top Retail Websites, by Visits in Mil, Bounce Rate in %, and Pages Per Visit, March 2024 (1 of 2)

• Top Retail Websites, by Visits in Mil, Bounce Rate in %, and Pages Per Visit, March 2024 (2 of 2)

7.3.         France

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

7.4.         Italy

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

TABLE OF CONTENTS (4 OF 10)



10

7. Europe B2C E-Commerce Key Player Rankings (Cont.)

7.5.         Spain

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

7.6.         Netherlands

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

7.7.         Sweden

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

7.8.         Switzerland

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

TABLE OF CONTENTS (5 OF 10)



11

7. Europe B2C E-Commerce Key Player Rankings (Cont.)

7.9.        Poland

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

7.10.      Austria 

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

7.11.       Norway 

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

7.12.        Denmark 

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

7.13.       Belgium

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in million, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

TABLE OF CONTENTS (6 OF 10)



12

7. Europe B2C E-Commerce Key Player Rankings(Cont.)

7.14.       Finland

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

7.15.       Turkey 

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, April 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, April 2024

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, April 2024 (1 of 2)

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, April 2024 (2 of 2)

TABLE OF CONTENTS (7 OF 10)



13

8. Latin America B2C E-Commerce Key Player Rankings

8.1. Regional

• Breakdown of Top B2C E-Commerce Sites, by Type, in % of Online Shoppers, 2023e

• Top B2C E-Commerce Websites in Selected Countries, by Visits in millions, Bounce Rate in %, Pages Per Visit, and Average Visit 

Duration, February 2024 

8.2.         Brazil 

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, May 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, May 2024

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (1 of 2)

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (2 of 2)

8.3.         Mexico 

• Top B2C E-Commerce & Shopping Websites Ranking, in % of Total Traffic Share, May 2024

• Top B2C E-Commerce Marketplace Websites Ranking, in % of Total Traffic Share, May 2024

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (1 of 2)

• Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (2 of 2)

TABLE OF CONTENTS (8 OF 10)



14

TABLE OF CONTENTS (9 OF 10)

9. The Middle East B2C E-Commerce Key Player Rankings and Insights

9.1.          Saudi Arabia

• Top B2C E-Commerce Websites, by Visits in Millions, Bounce Rate in %, and Pages Per Visit, February 2024 (1 of 2)

• Top B2C E-Commerce Websites, by Visits in Millions, Bounce Rate in %, and Pages Per Visit, February 2024 (2 of 2)

• Top 10 Free Mobile Shopping Apps in the Apple App Store and Google Play Store, by Rank, March 2024

9.2. UAE 

• Top B2C E-Commerce Websites, by Visits in Millions, Bounce Rate in %, and Pages Per Visit, February 2024 (1 of 2)

• Top B2C E-Commerce Websites, by Visits in Millions, Bounce Rate in %, and Pages Per Visit, February 2024 (2 of 2)

• Top 10 Free Mobile Shopping Apps in the Apple App Store and Google Play Store, by Rank, March 2024

9.3. Israel

• Top B2C E-Commerce Websites, by Visits in Millions, Bounce Rate in %, and Pages Per Visit, February 2024 (1 of 2)

• Top B2C E-Commerce Websites, by Visits in Millions, Bounce Rate in %, and Pages Per Visit, February 2024 (2 of 2)

• Top 10 Free Mobile Shopping Apps in the Apple App Store and Google Play Store, by Rank, March 2024

9.4. Qatar

• Top 10 Free Mobile Shopping Apps in the Apple App Store and Google Play Store, by Rank, March 2024

9.5. Kuwait

• Top 10 Free Mobile Shopping Apps in the Google Play Store, by Rank, March 2024

9.6. Jordan

• Top 10 Free Mobile Shopping Apps in the Apple App Store and Google Play Store, by Rank, March 2024

9.7. Bahrain

• Top 10 Free Mobile Shopping Apps in the Apple App Store and Google Play Store, by Rank, March 2024

9.8. Oman

• Top 10 Free Mobile Shopping Apps in the Apple App Store and Google Play Store, by Rank, March 2024



15

TABLE OF CONTENTS (10 OF 10)

10.0         Africa B2C E-Commerce Key Player Rankings and Insights

10.1.        Regional

• Top Online Marketplaces, by Monthly Visits, in millions, March 2024

• B2C E-Commerce Company Jumia’s Largest Markets, by Monthly Visits, in millions, March 2024

• Breakdown of B2C E-Commerce Company Jumia’s Markets, by Country, in % of Total Monthly Visits, March 2024 

• B2C E-Commerce Company Souq’s Largest Markets, by Monthly Visits, in millions, March 2024

• Breakdown of B2C E-Commerce Company Souq’s Markets, by Country, in % of Total Monthly Visits, March 2024 

10.2.       South Africa

• B2C E-Commerce Company Takealot.com’s Largest Markets, by Monthly Visits, in millions, March 2024

• Breakdown of B2C E-Commerce Company Takealot.com’s Markets, by Country, in % of Total Monthly Visits, March 2024

10.3.        Kenya

• Share of Monthly Visits to the B2C E-Commerce Company Kilimall, in %, March 2024 



1. Key Takeaways 16 – 18

2. Management Summary 19 – 24

3.
Overview of Latest Strategic Moves by Global Key 

Players in B2C E-Commerce
25 – 39

4. Global B2C E-Commerce Key Player Rankings 
40 – 44

5.

5.1.

5.2.

5.3.

5.4.

Asia-Pacific B2C E-Commerce Key Player Rankings and 

Insights 

Regional

China

Japan

India

45 – 54

45 – 48

49 – 49

50 – 50

51 – 54

6.

6.1.

6.2.

North America B2C E-Commerce Key Player Rankings 

and Insights 

US 

Canada

55 – 65

55 – 61

62 – 65

7. 

7.1.

7.2.

7.3.

7.4.

7.5.

7.6.

7.7.

7.8.

7.9.

Europe B2C E-Commerce Key Player Rankings 

UK

Germany

France

Italy

Spain

Netherlands

Sweden

Switzerland

Poland

66 – 120

66 – 70

71 – 74

75 – 78

79 – 82

83 – 86

87 – 90

91 – 94

95 – 98

99 – 100

16

7. 

7.10.

7.11.

7.12.

7.13.

7.14.

7.15.

Europe B2C E-Commerce Key Player Rankings  (Cont.)

Austria

Norway

Denmark

Belgium

Finland

Turkey

66 – 120

101 – 104

105 – 108

109 – 110

111 – 114

115 – 116

117 – 120

8. 

8.1.

8.2.

8.3.

Latin America B2C E-Commerce Key Player Rankings

Regional

Brazil

Mexico

121 – 131

121 – 123

124 – 127

128 – 131

9.

9.1.

9.2.

9.3.

9.4.

9.5.

9.6.

9.7.

9.8.

The Middle East B2C E-Commerce Key Player Rankings 

and Insights 

Saudi Arabia

UAE

Israel

Qatar

Kuwait

Jordan

Bahrain

Oman

132 – 146

132 – 135

136 – 138

139 – 141

142 – 142

143 – 143

144 – 144

145 – 145

146 – 146

10. 

10.1.

10.2.

10.3.

Africa B2C E-Commerce Key Player Rankings and Insights 

Regional

South Africa

Kenya

147 – 155

147 – 152

153 – 154

155 – 155



17

13.2%

15.9%

50.8%

0% 25% 50% 75% 100%

Pinduoduo

JD.com

Taobao & Tmall

in % of Total B2C E-Commerce Market

In China, the domestic B2C E-Com. platforms “Taobao & Tmall” held a 

market share of 50.8% of the total B2C E-Com. market, as est. in 2023.

China: Top 3 Domestic B2C E-Commerce Platforms, in % of Total B2C E-Commerce Market, 2023e

2202402201

Note: does not add up to 100% due to the nature of the data

Source: International Trade Administration, April 2023
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Canada: Top Retail Websites, by Visits in millions, Bounce Rate in %, And Pages Per Visit, May 2024 (1 of 2)

Rank Website domain name
Number of monthly visits, 

in millions
Bounce rate Pages per visit

1. amazon.ca 195.11 38.45% 6.78

2. walmart.ca 29.62 59.37% 3.56

3. canadiantire.ca 29.50 50.00% 3.09

4. homedepot.ca 27.70 47.42% 3.03

5. costco.ca 20.48 40.80% 4.33

6. etsy.com 16.99 48.14% 4.98

7. bestbuy.ca 16.48 58.41% 2.90

8. aliexpress.com 16.32 48.29% 4.61

9. redflagdeals.com 15.28 36.02% 4.01

10. wayfair.ca 12.95 57.35% 3.71

Source: Semrush, May 2024

7202407057

Amazon.ca dominated the Canadian retail sites in May 2024 with 195.11 

mil. monthly visits, surpassing the next 9 competitors combined.
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In April 2024, Amazon.de dominated as the top B2C E-Commerce 

marketplace in Germany, making up 44.3% of the total traffic share.

Germany: Top B2C E-Commerce Marketplace Websites Ranking, % of Total Traffic Share, April 2024

7202405162

Note: does not add up to 100% due to the nature of the data

Definition: traffic share refers to the percentage of traffic sent to each player

Source: SimilarWeb, April 2024
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Online marketplaces (41%) were the most popular B2C E-Commerce 

site type in LATAM, as estimated in 2023.

Latin America: Breakdown of Top B2C E-Commerce Sites, by Type, in % of Online Shoppers, 2023e

Survey: based on a survey of online shoppers from Argentina, Brazil, Mexico and Colombia

Source: Wunderman Thompson cited by Americas Market Intelligence, November 2023

2202402271

Online marketplaces 
(Magalu, Amazon)

41%

Supermarkets and grocery 
stores
14%

Brand sites (e.g. Nike, 
Apple)
10%

Social media / in-app
9%

Store sites and store apps ( 
e.g. Frávega, Falabella)

8%

Delivery apps (e.g. Rappi, 
iFood, etc.)

6%

Convenience stores (e.g. 7-
11, Oxxo)

5%

Others
7%



21

As of March 2024, “Temu” was the top free mobile shopping app in the 

UAE in both the Apple App Store and the Google Play Store.
UAE: Top 10 Free Mobile Shopping Apps in the Apple App Store and Google Play Store, by Rank, March 2024

Rank Apple App Store Google Play Store

1 Temu Temu

2 Noon Shopping Noon Shopping

3 Trendyol SHEIN

4 Tabby Amazon Shopping

5 SHEIN Tabby

6 Amazon Shopping Flipkart

7 Tamara Amazon India Shop, Pay, miniTV

8 Max Fashion Meesho

9 Centrepoint INAAM

10 Nice One Carrefour

Note: rankings for Apple App Store and Google Play Store are separated as both of them have the different order of rankings for the top 10 mobile shopping applications 

according to the source; ranked by store rank; Apple App store data excludes iPad

Source: SimilarWeb, March 2024

2202403262
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With 23.3 mil. monthly visits in March 2024, “Jumia” ranked as the top 

online marketplace in Africa, followed by “Takealot.com” (10.5 mil.).

Africa: Top Online Marketplaces, by Monthly Visits, in millions, March 2024

Source: Webretailer.com, March 2024

2202404091
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