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yStats.com provides secondary market research: By using various sources of information we ensure maxim
all obtained data. As a result companies get a precise and unbiased impression of the market situation.

Only reliable sources such as national and international statistical offices, industry and trade associations, business repo
business and company databases, journals, company registries and news portals are used as a basis for the analyses,
statistical reports and forecasts.

Our international employees research and filter all sources and transiate relevant information into English. This ensures that
the content of the original studies is correctly interpreted.

yStats.com delivers all research results as PowerPoint files. All data can therefore be used directly for board presentations
or be individually adapted.

If required, yStats.com provides in-depth analysis for all research projects. Simply send us a request.

This report is copyrighted. All rights reserved and no part of this report may be reproduced, stored in a retrieval system or
transmitted in any form without the prior permission of the publishers.

The information in this report does not constitute the provision of investment, legal or tax advise. Any views expressed reflect
the current views of the original authors, which do no necessarily correspond to the opinions of yStats.com GmbH & Co. KG.

The information in this report is provided for informational purposes only and without any obligation, whether contractual
or otherwise. No warranty or representation is made as to the correctness, completeness and accuracy of the information
given or the assessments made.

We have taken every precaution to ensure that details provided in this report are accurate. The publishers are not liable
for any omissions, errors or incorrect insertions, nor for any interpretations made from the document.

© Copynght 2024 ystats.com GmbH & Co. KG, 22765 Hamburg, Gemany
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This report is subject to the Terms & Conditions of yStats.com GmbH & Co. KG, which can be found at yStats.com. By seleC
license, you agree to the Terms & Conditions which pertain to said license. Please be aware that any misuse of this product or a
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in accordance with the aforementioned Terms & Conditions will result in legal action.

SINGLE USER LICENSE

SITE LICENSE

GLOBAL SITE LICENSE

The licensing structure is as follows

I allows one (1) user to access the downloaded report.

I allows up to ten (10) users of a company within a specified geographic area (i.e. country) to access the
downloaded report.

I allows up to ten (10) user of a company worldwide to access the downloaded report




lobal E-Commerce Intelligence
we report, you grow

i
’ yStats.com
GENERAL METHODOLOGY OF MARKH

Secondary Market Research

e The reports are compiled based on secondary market research. Secondary research is information gathered from previously published so
based on information and data acquired from national and international statistical offices, industry and trade associations, business report
company databases, journals, company registries, news portals and many other reliable sources. By using various sources we ensure maximum 8
reported data. As a result, companies gain a precise and unbiased impression of the market situation.

o Cross referencing of data is conducted in order to ensure validity and reliability.

e The source of information and its release date are provided on every chart. It is possible that the information contained in one chart is derived from several
sources. If this is the case, all sources are mentioned on the chart.

¢ The reports include mainly data from the last 12 months prior to the date of report publication. Exact publication dates are mentioned in every chart.

Definitions

¢ The reports take into account a broad definition of B2C E-Commerce, which might include mobile commerce. As definitions may vary among sources, exact
definition used by the source (if available) is included at the bottom of the chart.

Chart Types

e Our reports include text charts, pie charts, bar charts, rankings, line graphs and tables. Every chart contains an Action Title, which summarizes the main
idea/finding of the chart and a Subtitle, which provides necessary information about the country, the topic, units or measures of currency, and the applicable time
period(s) to which the data refers. With respect to rankings, it is possible that the summation of all categories amounts to more than 100%. In this case, multiple
answers were possible, which is noted at the bottom of the chart.

Report Structure

e Reports are comprised of the following elements, in the following order: Cover page, preface, legal notice, methodology, definitions, table of contents,
management summary (summarizing main information contained in each section of report) and report content (divided into sections and chapters). When
available, we also include forecasts in our report content. These forecasts are not our own; they are published by reliable sources. Within Global and Regional
reports, we include all major developed and emerging markets, ranked in order of importance by using evaluative criteria such as sales figures.

Notes and Currency Values

o If available, additional information about the data collection, for example the time of survey and number of people surveyed, is provided in the form of a note. In
some cases, the note (also) contains additional information needed to fully understand the contents of the respective data.

¢ When providing information about amounts of money, local currencies are most often used. When referencing currency values in the Action Title, the EUR
values are also provided in brackets. The conversions are made using the average currency exchange rate for the respective time period. Should the currency
figure be in the future, the average exchange rate of the past 12 monthsis used.
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METHODOLOGY OF THE CURREN]

Report Coverage

¢ This report provides a comprehensive analysis of the global B2B online payments market, focusing on major trends, payment methods, and technolOQical
advancements. It explores the dynamics and growth patterns of B2B online payments, including the impact of artificial intelligence (Al), blockchain, and
advanced E-Commerce platforms.

e The report also includes detailed international comparisons and insights into the adoption of virtual cards and other digital payment solutions. It examines the
shift towards customer-centric payment strategies and highlights the increasing role of influencer marketing in B2B sectors. Furthermore, the report covers
regional specifics with a focus on Europe and North America, detailing market trends and the adoption of B2B payment technologies.

Report Structure

¢ The report begins with a management summary, offering a concise overview of the key findings and insights. Following this, a section on key takeaways distills
the analysis into clear insights for strategic decision-making.

e Then starts with an overview of the global B2B online payments market and trends. The rest of the report is divided into further B2B online payments topics,
including Influencer marketing, B2B E-Commerce, B2B payment methods, and Al use in B2B payments. The report also includes a regional chapter, which
includes B2B payment topics in Europe and North America, focused on the U.S.
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= ACH

= ALTERNATIVE PAYMENTS

= ARTIFICIAL INTELLIGENCE (Al)

= B2B PAYMENT

= B2B E-COMMERCE

* B2B E-COMMERCE SALES

* CROSS-BORDER COMMERCE

= ONLINE PAYMENT

The following expressions and definitions are used in this report*:
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DEFINITIONS

automated clearing house is an electronic system for transferring funds in the USA operated ™
Automated Clearing House Association (NACHA).

generally, refers to payment methods other than credit card or bank card payments. Widely defined, alternative
online payment methods include bank transfers and direct debit, digital wallets, pre-paid cards and private label
cards, invoice, and digital currency. May also include cash on delivery and card schemes by local companies
other than global card brands.

Al is used in ecommerce marketing to help ecommerce businesses understand their customers and identify new
purchasing behaviours and trends.

business-to-business payment transactions across all channels.

online transactions where businesses sell products or services to other businesses through digital platforms.

the total sales generated either on the B2B E-Commerce market in a certain country or region, or the total sales
generated through B2B E-Commerce by companies.

Refers to the buying and selling of goods and services between businesses or consumers across different
countries.

transfer of money made over the Internet following a consumer’s payment command, includes payments for
product and service purchased in B2C E-Commerce and M-Commerce.

Note: *the definitions in the original sources may differ from those on the chart; exact definitions from each source, where available, are included on the respective charts
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Key Takeaways
2. Management Summary
3. Global B2B Online Payments Trends

* B2B Payment Market Trends, July 2024

Al Use in the B2B Payments Market, July 2024

* B2B Payment Value, in USD trillion, 2024e & 2028f

* B2B E-Commerce GMV, in USD trillion, 2022 & 2026f

* B2B Card Payment Value, in USD trillion, 2024e & 2028f

* B2B Virtual Card Payment Value, in USD trillion, 2024e & 2028f

* B2B Payment Channel Growth by 2028, in %, 2024e

 Share of B2B Distributors Who Plan to Overhaul Their Digital Presence, in %, 2022

 Share of B2B Buyers Who Conduct Research Online Before Purchasing, in %, 2023e

* Price Sensitivity Affecting B2B Buying Choices, by Region, in % of Business Buyers, 2023e

» Share of Business Buyers Whose B2B Purchase Was Postponed Due to Various Reasons, in %, 2023e

» Top Reasons Causing a Delay or Discontinuation in a B2B Purchase, in % of Business Buyers, 2023e

* Top B2B Purchase Obstructions, in % of Business Buyers, 2023e

» Share of Millennial And Gen Z Business Buyers Who Face Challenges That Prolong Their Purchasing Decision, in %, 2023e

» Share of Gen X And Boomers That Did Not Report Hinderances in B2B Purchases, in %, 2023e

» Share of Younger Business Buyers That Reported Difficulties in Achieving Consensus Within Their Teams Regarding Vendor Choices, in
%, 2023e

» Breakdown of B2B Invoice Payment Time, by Country, in % of Total Value of B2B Invoices, Q2 2023 & 2024 (Part 1 of 2)

» Breakdown of B2B Invoice Payment Time, by Country, in % of Total Value of B2B Invoices, Q2 2023 & 2024 (Part 2 of 2)

» Breakdown of Expectation of Change in B2B Customer Payment Practices Over the Next 12 Months, in % of Companies, Q2 2023 &
2024 (Part 1 of 2)

» Breakdown of Expectation of Change in B2B Customer Payment Practices Over the Next 12 Months, in % of Companies, Q2 2023 &
2024 (Part 2 of 2)
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North America B2B Online Payments Trends
Regional
* B2B E-Commerce GMV Compound Annual Growth Rate, in % of CAGR, 2018-2022 & 2022-2026f

u.s.

* B2B E-Commerce Sales Value, in USD trillion, & in % of Y-0-Y Change, in %, 2019-2023

« Share of B2B E-Commerce Sales Making Up Total Electronic Sales, in % of Total Electronic Sales, 2019-2023
 Share of B2B E-Commerce Sales Making Up Total B2B Sales, in % of Total B2B Sales, 2019-2023

» Breakdown of B2B Payment Transaction Value, by Payment Method, in USD trillion, 2018-2022e

» Breakdown of B2B Payment Transaction Value, by Transaction Method, in % of Total B2B Transaction Value, 2019 & 2024f
* B2B Card Payment Transaction Value, in USD trillion, & in % of Y-0-Y Change, in %, 2019-2024f

* ACH B2B Payment Transaction Value, in USD trillion, & in % of Y-0-Y Change, in %, 2019-2024f

* Check And Cash B2B Payment Transaction Value, in USD trillion, & in % of Y-0-Y Change, in %, 2019-2024f

» Share of Digital Making Up Total B2B Transactions, in %, 2025f

» Share of B2B Payments That Experience Errors, in %, 2023e

» Share of B2B Invoices That Are Paid Late, in %, 2023e

Europe B2B Online Payments Trends
Regional

* B2B E-Commerce GMV Compound Annual Growth Rate, in % of CAGR, 2018-2022 & 2022-2026f

* B2B E-Commerce Sales Value, in USD trillion, 2022e & 2026f

» Share of B2B Companies That Are Now Active in B2B E-Commerce And Consider Their Entry Into This Area of Business to Be a
Success, in %, 2022e

» Share of B2B Companies That Obtain More Than 80% of Their Revenue From E-Commerce, in %, 2022¢e

» Share of B2B Companies That Believe That E-Commerce Is An Opportunity For More Exports, in %, 2022e

» Share of B2B Companies That See Positive Effects of Launching Online Sales, in %, 2022e

» Breakdown of B2B Purchases Made Online, by Share, in % of Business Buyers, 2024e
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Europe B2B Online Payments Trends (Cont.)
Regional (Cont.)

« Share of Business Buyers Who Face Challenges With Online, in %, 2024e

« Share of Business Buyers Who Prefer E-Commerce For Fulfilment, in %, 2024e

* Share of Business Buyers Who Will Abandon a Cart Without Payment Terms, in %, 2024e

* Share of Business Buyers Who Say That Payment Terms Are Crucial For Success, in %, 2024e

* Share of Business Buyers Who Say That Payment Challenges at Checkout Are Causing Issues, in %, 2024e

« Share of Business Buyers Who Say Having Access to Payment Terms Is Either Important Or Very Important When Choosing a New B2B
Supplier, in %, 2024e

* Areas of Improvement in B2B E-Commerce, in % of Business Buyers, 2024e

Western Europe

» Breakdown of the Total Value of B2B Invoices Paid On Time, Overdue And Bad Debt, in %, Q2 2023 & Q2 2024

» Breakdown of Changes in B2B Customers’ Payment Duration Over the Past 12 Months Noted By Companies, in %, Q2 2024
» Consequences of Late Payments From B2B Customers, in % of Companies, Q2 2024

* Main Sources of Financing Used During the Past 12 Months, in % of Companies, Q2 2024

» Breakdown of Companies That See an Increased Insolvency Risk For Their Customers in the Next 12 Months, in %, Q2 2024
» Breakdown of Companies’ Expectations Towards the Change in Payment Practices of Their B2B Customers, in %, Q2 2024

» Breakdown of Companies’ Expectations Towards the Change in Their Average DSO in the Next 12 Months, in %, Q2 2024

Eastern & Central Europe

» Breakdown of the Total Value of B2B Invoices Paid On Time, Overdue And Bad Debt, in %, Q2 2024

» Breakdown of Changes in B2B Customers’ Payment Duration Over the Past 12 Months Noted By Companies, in %, Q2 2024
» Consequences of Late Payments From B2B Customers, in % of Companies, Q2 2024

» Main Sources of Financing Used During the Past 12 Months, in % of Companies, Q2 2024

» Breakdown of Companies That See an Increased Insolvency Risk For Their Customers in the Next 12 Months, in %, Q2 2024
* Breakdown of Companies’ Expectations Towards the Change in Payment Practices of Their B2B Customers, in %, Q2 2024

* Breakdown of Companies’ Expectations Towards the Change in Their Average DSO in the Next 12 Months, in %, Q2 2024
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36% of B2B buyers from North America displayed a8
their B2B buying choices, as estimated in 2023.
Global: Price Sensitivity Affecting B2B Buying Choices, by Region, in % of Business Buyers

North America 36%

0% 10% 20% 30% 40% 50%

Europe

in % of Business Buyers

Note: does not add up to 100% due to multiple answers possible
Survey: based on a survey of 18,000 international business buyers
Source: Forrester cited by B2B eCommerce Association, October 2023
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By 2025, in the U.S., 8 in 10 (80%) B2B transactions 3
be digital.

USA: Share of Digital Making Up Total B2B Transactions, in %, 2025f

Other
20%

Digital B2B trasactions
80%

Source: Gartner cited by OroCommerce, April 2023
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